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EXECUTIVE SUMMARY

Multidisciplinary Creative Producer with over 10 years of experience in brand storytelling, content strategy, and creative operations across global entertainment and retail companies. Skilled in managing end-to-end creative production for integrated multi-market campaigns spanning digital, social, OOH, PR, and ATL channels.

Career highlights include roles at Amazon Prime Video and Netflix in Singapore, alongside regional leadership positions at Fresh Asia in Hong Kong and Sephora Digital SEA. Brings extensive exposure to Southeast Asia (SEA) and APAC markets, with a proven track record of building and scaling in-house studios, optimising workflows, and delivering high-volume, high-quality assets tailored to diverse audiences.

Experienced in cross-functional collaboration, vendor and agency management, and stakeholder engagement, ensuring campaigns are executed on time, within budget, and aligned with global brand standards. Multilingual in English, Mandarin, and French, combining creative expertise with project management discipline to support effective brand communication and creative production across international markets.

Significant Achievements:
· Built and implemented efficient workflows for Amazon Prime’s cross-functional teams, scaling creative delivery to 200+/month.
· Built Sephora SEA’s first in-house studio and production team, leading a team of 7 to deliver regional campaign assets for in-store and digital across 7 markets. 
· Reduced Sephora’s creative production costs by 50% by bringing production in-house, achieving faster turnaround times and significant budget efficiency.

KEY SKILLS

Creative Brand Storytelling | Brand Governance | Content Strategy | Creative Operations | Studio Operations | Workflow Optimisation | Production Planning | Workload Planning | End-to-end Delivery | Cross-channel Creative Production | Omni-channel Creative Production | Visual Communication Design | Creative Quality Assurance (QA) | Photo & Video Production | Talent Casting | Contract Negotiation | Budget Tracking | Stakeholder Management | Vendor & Agency Management | Timeline Management | Project Management | Cross-functional Collaboration | Multi-market Campaign Rollout | Social Media Content Production | Video Editing | Process Management

PROFESSIONAL EXPERIENCE 

Amazon Prime Video, Singapore           						     Sep 2022 – Feb 2024
Creative Producer (Contract role)											
· Directed end-to-end delivery of creative assets across marketing activations, including paid digital, partnerships, PR, social, and ATL channels – ensuring brand consistency, relevance and engagement across diverse SEA audiences.
· Designed and implemented automated workflows and SOPs to scale high-volume asset production, driving operational excellence and elevating speed, consistency, and creative and marketing impact across all touch points.
· Led cross-functional collaboration between internal stakeholders and creative agencies, coordinating across teams and markets to ensure timely and high-impact campaign execution.

Netflix, Singapore   									     May 2021 – Apr 2022
Creative Marketing Producer (Contract role)

· Partnered with Marketing on the development and execution of innovative regional campaigns across digital, social and OOH platforms across SEA.
· Oversaw localisation, creative approvals, and end-to-end production — from clearances to delivery — maintaining alignment with global brand standards.
· Supported creative development and project management across internal and external partners to deliver cohesive, on-brand marketing experiences for key title launches.
· Collaborated with global teams to adapt international campaigns for SEA markets, ensuring brand/title alignment and resonance with local audiences.

Fresh Asia, Hong Kong                                 						               Jan – Dec 2019
Regional Creative Production Manager

· Led the creative production of marketing assets across APAC, driving creative excellence and ensuring local market relevance.
· Built and managed an in-house creative production studio enabling faster turnaround, improved efficiency, and cost savings across multiple markets.
· Partnered with global and local teams to adapt and localise marketing assets for APAC region, ensuring creatives reflected cultural nuance and audience insight.
· Supported regional and local campaign production, from concept through execution, delivering impactful, on-brand storytelling.

Reason for leaving: Company ceased operations of regional team and office.

Sephora Digital SEA (formerly Luxola Pte. Ltd.), Singapore			                  Feb 2013 – Dec 2018
Regional Video & Production Manager (Promoted)
Production Designer (Promoted)
Graphic Designer	
									
· Built and led Sephora SEA’s first in-house photo and video team—hiring, mentoring, and retaining talent while managing workflows, performance, and art direction.
· Spearheaded end-to-end production of regional marketing campaigns, from concept development and on-set creative production to post-production — ensuring all assets were on-brand, impactful, and aligned with marketing brief.
· Partnered with marketing to translate strategy into 360° assets across in-store, digital, social, and web — overseeing project deliverables, timelines, budgets, and planning of regional creative calendar to support omni-channel execution.
· Drove the development and production of localised video content with global beauty brands, grounded in SEO, trend insights, and consumer relevance across SEA.
· Directed the photo/video content strategy for product pages — built regional brand and creative guidelines for relevant, engaging, on-brand assets to elevate the e-commerce experience for customers, reducing product page drop-off rate by 37%.
· Led casting and collaboration with influencers and models; built and managed relationships with agencies, vendors, and freelancers to uphold quality and consistency.
· Led YouTube content strategy by consistently producing engaging content and experimenting with formats to optimise performance, growing YouTube subscribers from 1K to 20K subscribers in under a year. 

EDUCATION

· Diploma in Visual Communications. Temasek Polytechnic.


OTHER INFORMATION

· Languages: English (Native), Mandarin (Proficient), French (Intermediate).
· Project Management Tools: Google Workspace, AirTable, Trello, Asana, Slack.
· Creative Tools: Adobe Photoshop, Illustrator, InDesign, Premiere Pro, XD.
· Music Certifications: ABRSM Music Theory Grade 5, ABRSM Percussion Grade 8. Formal music training informs precise music trimming, pacing, and sync in video editing.
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